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Executive Summary
Kalispell Tourism Trends
• In August, Glacier Park International Airport passenger volume rose 6.4% compared to last year to total 172,134 

passengers for the month. Year-To-Date (YTD), passenger volume through August has fallen 2.0% Year-over-Year 
(YoY). This decline is mostly due to the daytime airport closures during the month of July. YTD passenger volume, 
excluding July, has grown by 7.7%. 

• Kalispell hotel Demand in August continued the double-digit gains seen since March. Demand increased 19.0% 
compared to one year prior, while hotel Supply grew 6.8%, resulting in hotel Occupancy jumping 11.4% YoY to 
average 84.8% for the month. 
• Average Daily Rate (ADR) rose 7.1% YoY to reach $241 in August. Total hotel Revenue increased a whopping 

27.4% YoY to $11.4 million.
• YTD Revenue at Kalispell hotels has increased 17.9% YoY, primarily driven by the increase in Demand. 

• Demand among Kalispell’s short-term rentals (Airbnb & Vrbo) decreased 3.8% compared to last August, while 
Supply dropped 2.8% YoY. This netted flat Occupancy (-0.1% YoY), which averaged 74.9% for the month.
• August ADR at short-term rentals rose 7.6% YoY to reach $281. This ADR growth drove a 3.5% YoY gain in 

Revenue, totaling $1.0 million for the month. 
• Year-To-Date through August, Revenue across Kalispell’s short-term rentals increased 4.1% compared to the 

same period last year, driven solely by growth in ADR. Strong performance during recent summer months 
accounted for a significant portion of this gain.

• Note: Labor Day weekend fell in August in 2025 but shifted to September in 2026. This shift in date pulls a strong late-
summer travel weekend out of August in this month’s Year-over-Year comparisons. 

Source: Glacier Park International Airport, STR, and AirDNA
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Economic Review

The Dow Jones Industrial 
Average

• “The DJIA gained a modest 1.3%, or 
700.87 points, in August, finishing 
the month with an all-time high 
monthly close of 53,185.90 points.”

• “It’s the fifth consecutive gain for 
the Dow and the seventh of the 
calendar year.”

• “Most of that gain was realized in 
the first few days of the month, with 
easing tension in the Middle East 
and strong corporate earnings 
driving a massive 2,191-point spike 
between August 3 and 6.”

• “Take the spike out of the equation 
and the DJIA lost 964.25 points 
between August 6 and 31.”

Source:  DestiMetrics (9/14/2026) 
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Economic Review

The National Unemployment 
Rate

• “Job Creation and the National 
Unemployment Rate were both positive 
in August, with job creation well above 
estimates along with upward revisions to 
June and July numbers, while the 
unemployment rate was unchanged.”

• “Businesses added a very strong 162,000 
positions, almost three times the average 
analyst projection of 55,000, and 
unemployment remained at 4.1%.”

• “June was adjusted up 11,000 and July 
flipped from a loss of -23,000 to a modest 
gain of 21,000. With both adjustments, 
this marks the sixth consecutive month of 
positive job growth.”

• “Leisure and Hospitality added 62,000 
positions, with 59,200 jobs created in the 
Food & Beverage subsector, and a more 
modest 8,600 in Accommodations.” 

Source:  DestiMetrics (9/14/2026) 
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Economic Review

The National Inflation Rate

• “National Inflation Rate and the Consumer 
Price Index (CPI) were mixed in August, with 
consumer prices increasing a strong 0.4 
points from July, while the national inflation 
rate remained unchanged at 3.4%.”

• “This is the sixth consecutive month that 
inflation has been above 3%, though it’s 
down from the 2026 peak of 4.2% set in 
May.”

• “Fuel oil prices are currently up 52% YOY, 
while gasoline is up 27.4% and airfares are 
up 23.4% compared to August last year.”

• “The annual wage growth is at 3.1%, 0.3 
points below the national inflation rate.” 

• “Wages have been equal to or below 
inflation for five consecutive months, 
essentially amounting to a pay cut for 
consumers across the board, putting fewer 
discretionary dollars in consumers’ pockets.”

Source:  DestiMetrics (9/14/2026) 
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Consumer Sentiment Remains Weak

Source:  Tourism Economics (September 2026) 
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Consumer Sentiment vs. Spending

Source:  Tourism Economics (September 2026) 
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Personal Saving Rate Declines

Source:  Tourism Economics (September 2026) 
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Gas Prices Remain Elevated

Source:  Tourism Economics (September 2026) 
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Tax Refund Effects Waning

Source:  Tourism Economics (September 2026) 



D I S C O V E R  K A L I S P E L L  M O N T A N A P G .  1 2

Personal Finances Remain Intact

Source:  Tourism Economics (September 2026) 
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GDP Growth Forecast Rising

Source:  Tourism Economics (September 2026) 
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International Inbound Forecast

Source:  Tourism Economics (September 2026) 
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Outbound Continues To Decline

Source:  Tourism Economics (September 2026) 
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Desire To Travel Remains Elevated

Source:  Tourism Economics (September 2026) 
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High Earners Driving Leisure Travel 

Source:  Tourism Economics (September 2026) 
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Intent To Travel Rises

Source:  Tourism Economics (September 2026) 
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Flight Booking Pace Remains Healthy

Source:  Tourism Economics (September 2026) 
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Road Trip Popularity Increases

Source:  Tourism Economics (September 2026) 
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Booking Windows Continue To Shorten

Source:  Tourism Economics (September 2026) 
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Hotel Performance Forecast

U.S. Hotel Demand

• “CoStar and Tourism Economics made 
significant upward adjustments to the 2026-
27 U.S. hotel forecast. For 2026, projected 
gains in average daily rate (ADR) and 
revenue per available room (RevPAR) were 
upgraded 1.1 ppts and 1.6 ppts, 
respectively. Occupancy was lifted to 63.1% 
– a 0.3 ppt lift from the previous forecast.”

• "The hotel industry sold a record number of 
room nights in the first half of the year, an 
increase of 11.4 million compared with 
2025, while room revenue climbed by more 
than $5.4 billion. The industry outperformed 
our expectations on stronger leisure and 
business travel, fueled in part by the World 
Cup and America 250 celebrations. In the 
next six months, we expect slightly lower 
gains than in the first half of the year, but 
top-line growth will still be driven by ADR.”

Source:  CoStar and Tourism Economics (8/6/2026) 
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U.S. Short Term Rentals Review

Short Term Rentals Update August 2026

• “August looked like a soft month for U.S. short-term rentals: RevPAR, demand, and occupancy all 
declined year over year. Nearly all of that decline traces back to a single quirk of the calendar. 
Labor Day weekend fell in August last year and moved into September this year, pulling a strong 
late-summer travel weekend out of the year-over-year comparison. Every single day in August 
2026 saw meaningfully higher demand than the same day in 2025, until the comparison reaches 
Labor Day weekend itself.”

• “Pricing tells a similar story. ADR growth cooled from 5.2% in July to 2.7% in August, as World Cup 
host markets returned to more typical rate levels.”

• “Available listing growth slowed to 2.0% year over year, the second straight month of deceleration, 
as mortgage rates near 6.7% continue to restrain new supply, especially in coastal and urban 
markets.”

• “Looking ahead, pacing remains strong, with no future month tracking less than 9.0% ahead of 
2025.”

Source:  AirDNA (9/16/2026) 
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U.S. Short Term Rentals Review

Short Term Rentals Update August 2026 (continued)

Key U.S. Short Term Rental Performance Metrics for August 2026

• Available listings reached 1.76 million, a 2.0% increase YoY

• Demand nights declined 2.3% YoY

• Occupancy averaged 57.8%, down 3.3% YoY

• Average Daily Rates (ADR) climbed to $287.34, up 2.7% from last year

• Revenue per Available Rental (RevPAR) declined 0.6% year over year to $166.01

Source:  AirDNA (9/16/2026) 
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Glacier Park International Airport

Source: Glacier Park International Airport
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Glacier Park International Airport

Total Passengers

Month 2026 2025 % Change 2026 vs. 2025 2024 % Change 2026 vs. 2024

January 64,152 60,001 6.9% 54,403 17.9%

February 62,722 61,294 2.3% 59,344 5.7%

March 67,132 68,316 -1.7% 63,846 5.1%

April 54,566 51,072 6.8% 48,426 12.7%

May 76,280 66,955 13.9% 62,723 21.6%

June 141,524 123,536 14.6% 117,040 20.9%

July 105,560* 166,108 -36.5% 157,024 -32.8%

August 172,134 161,817 6.4% 154,416 11.5%

September 114,834 105,577

October 74,053 69,651

November 51,678 50,472

December 67,619 66,061

Year-to-Date 744,070 759,099 -2.0% 717,218 3.7%

Total 1,067,283 1,008,979

Source: Glacier Park International Airport

*Note: GPIA was closed on July 6–10, 13–17, 20–24, and 27–31, 2026 (Monday 6:00 p.m. – Friday 10:00 a.m.)
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Glacier Park International Airport

Source: Glacier Park International Airport

* Enplanements only (not total passengers)
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Glacier Park International Airport

Source: Glacier Park International Airport
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Glacier Park International Airport

( Jan – Aug)

Source: Glacier Park International Airport
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STR Hotel Data
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STR Hotel Data - Definitions

• Average Daily Rate (ADR) – A measure of the average rate paid for rooms sold, calculated by 
dividing room revenue by rooms sold.

• ADR = Room Revenue / Rooms Sold

• Demand – The number of rooms sold in a specified time period (excludes complementary 
rooms). 

• Occupancy – Percentage of available rooms sold during a specific time period. Occupancy is 
calculated by dividing the number of rooms sold by rooms available.

• Occupancy = Rooms Sold / Rooms Available

• Revenue – Total room revenue generated from the guestroom rentals or sales.

• Revenue Per Available Room (RevPAR) – Total room revenue divided by the total number of 
available rooms.

• RevPAR = Room Revenue / Rooms Available

Source: STR
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Kalispell 2026 Lodging Comparison

Source: Smith Travel Research (Hotels) and AirDNA (Airbnb/Vrbo Short Term Rentals)
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AirDNA Short Term 
Rental Data (Airbnb & Vrbo listings)
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AirDNA Short Term Rentals - Definitions

Note: AirDNA Data is comprised exclusively of Airbnb and Vrbo listing data.

• Available Listings – Total number of listings whose calendars had at least one day classified as 
available or reserved during the reporting period.

• Average Daily Rate – Average daily rate (ADR) of booked nights in USD (ADR = Total Revenue / 
Booked Nights).

• Demand (Nights) – Total number of Booked Nights during the reporting period.

• Occupancy Rate – Occupancy Rate = Total Booked Days / (Total Booked Days + Total Available 
Days). Calculation only includes vacation rentals with at least one Booked Night.

• Revenue (USD) – Total revenue (in US dollars) earned during the reporting period. Includes the 
advertised price from the time of booking, as well as cleaning fees.

• RevPAR – Revenue Per Available Rental = ADR * Occupancy Rate

Source: AirDNA (Airbnb/Vrbo Short Term Rentals)
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AirDNA Short Term Rentals – Geographical Boundary *

*Kalispell City Limits

Source: AirDNA (Airbnb/Vrbo Short Term Rentals)
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Source: AirDNA (Airbnb/Vrbo Short Term Rentals)
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Source: AirDNA (Airbnb/Vrbo Short Term Rentals)
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Source: AirDNA (Airbnb/Vrbo Short Term Rentals)
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Source: Visa Destination Insights
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Source: Visa Destination Insights
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Source: Visa Destination Insights
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Source: Visa Destination Insights



Consumer Sentiment 
Data
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LONGWOODS INTERNATIONAL 
American Travel Sentiment Study Wave 110

*Survey Fielded August 4-7, 2026; US National Sample of 1,000 adults 18+

Source: Longwoods International
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LONGWOODS INTERNATIONAL 
American Travel Sentiment Study Wave 110

*Survey Fielded August 4-7, 2026; US National Sample of 1,000 adults 18+

Source: Longwoods International
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LONGWOODS INTERNATIONAL 
American Travel Sentiment Study Wave 110

*Survey Fielded August 4-7, 2026; US National Sample of 1,000 adults 18+

Source: Longwoods International
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LONGWOODS INTERNATIONAL 
American Travel Sentiment Study Wave 110

*Survey Fielded August 4-7, 2026; US National Sample of 1,000 adults 18+

Source: Longwoods International
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LONGWOODS INTERNATIONAL 
American Travel Sentiment Study Wave 110

*Survey Fielded August 4-7, 2026; US National Sample of 1,000 adults 18+

Source: Longwoods International
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LONGWOODS INTERNATIONAL 
American Travel Sentiment Study Wave 110

*Survey Fielded August 4-7, 2026; US National Sample of 1,000 adults 18+

Source: Longwoods International
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LONGWOODS INTERNATIONAL 
American Travel Sentiment Study Wave 110

*Survey Fielded August 4-7, 2026; US National Sample of 1,000 adults 18+

Source: Longwoods International
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