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Executive Summary
Kalispell Tourism Trends
• In April, Glacier Park International Airport passenger volume increase 0.8% compared to last year to total 

54,566 passengers for the month. YTD passenger volume through April declined -1.5%. 

• Kalispell hotel Demand in April continued the healthy performance seen over the last five months. 
Demand increased 17.9% compared to one year prior. Hotel Supply grew 11.5%, which resulted in hotel 
Occupancy rising 5.7% Year-over-Year (YoY) to average 49.0% for the month. 
• Average Daily Rate (ADR) advanced 3.1% YoY to reach $105 for the month. Healthy ADR combined 

with strong Demand led to hotel Revenue increasing 21.5% YoY to $2.7 million.
• Year-to-date, Revenue across Kalispell hotels has increased 15.6% YoY, primarily driven by a 13.7% 

jump in Demand. 

• Demand at Kalispell’s short-term rentals (Airbnb & Vrbo) increased 46.4% compared to last April. 
• It is worth noting that this significant increase occurred during the off season. There were 776 nights 

booked this year compared to just 530 nights booked last year. As a comparison to prime season, 
during peak summer months Demand typically ranges from 3,000 to 4,000 nights per month. 

• The robust growth in Demand and relatively flat Supply caused Occupancy to rise 34.8% YoY to 
average 56.4% for the month. 

• ADR among short-term rentals also increased, advancing 9.8% YoY to average $158 for the month. 
ADR growth combined with strong Demand resulted in a Total Revenue gain of 60.7% YoY, to total 
$122K for the month. 

Source: Glacier Park International Airport, STR, and AirDNA
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U.S. Economic Outlook

Source:  Tourism Economics (May 2026) 
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U.S. Consumer Spending

Source:  Tourism Economics (May 2026) 
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Gas Station Sales Trends

Source:  Tourism Economics (May 2026) 
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Tax Refunds & Gas Prices

Source:  Tourism Economics (May 2026) 
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Concerns Impacting Travel Decisions

Source:  Future Partners (May 2026) 
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Concerns Impacting Travel Decisions

Source:  Future Partners (May 2026) 
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Economic Review

American Consumer Sentiment 

• The American consumer is more downbeat than ever, and US Consumer Sentiment reached a 
multi-year low in May.

Source:  University of Michigan & Tourism Economics (May 2026) 
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Economic Review

The Dow Jones Industrial Average

• “The DJIA added a dramatic 7.1%, or 
3,310.6 points, in April to close the 
month at 49,652.1 points, an all-time 
high for a monthly close.”

• “This is a sharp reversal from the 
5.2% decline recorded in March, 
which was largely driven by rising oil 
costs as the US-Iran war triggered 
global fuel shortages.”

• “Gains on the DJIA are typically 
mirrored in the S&P 500, which 
means that those that are invested in 
401(k)s are seeing strong gains in 
their savings rates.”

Source:  DestiMetrics (5/13/2026) 
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Economic Review

The National Unemployment Rate

• “Job Creation and the National 
Unemployment Rate beat expectations 
for a second consecutive month in April, 
with employers adding 115,000 new jobs 
while the unemployment rate remained 
unchanged at 4.3%.” 

• “This is the third time that the economy 
has added jobs in the last four months 
and the first consecutive month of gains 
since May 2025.”

• “Jobs for February were revised 
downward and March was revised 
upward, with the adjustments resulting 
in 16,000 fewer jobs created for those 
two months.”

• “Wages increased slightly year-over-year 
with pay up 3.6% compared to last year.”

Source:  DestiMetrics (5/13/2026) 
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Economic Review

The National Inflation Rate

• “National Inflation Rate and the 
Consumer Price Index (CPI) rose 
dramatically in April for the second 
consecutive month.”

• “Prices increased 0.9% in April from 
March and the national inflation 
rate reached 3.8%, the highest since 
September 2023.”

• “The consecutive 0.9% monthly 
increases in March and April 
represent the largest two-month 
increase since 2022.”

Source:  DestiMetrics (5/13/2026) 
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Overseas* Visitor Arrivals

Source:  Tourism Economics (May 2026) *Overseas visitors include all international markets except for Canada and Mexico
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Canada Inbound Review

Source:  Tourism Economics (May 2026) 
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Mexico vs. Canada Inbound Visitation

Source:  Tourism Economics (May 2026) 
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Domestic Air Travel

Source:  TSA & Tourism Economics (May 2026) 
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U.S. Air Travel Booking Pace

Source:  OAG & Tourism Economics (May 2026) 
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U.S. Hotel Room Demand

Source:  STR & Tourism Economics (May 2026) 
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U.S. Hotel Group Demand

Source:  STR & Tourism Economics (May 2026) 
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U.S. Travel Budgets

Source:  Future Partners (May 2026) 
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Future Trip Expectations

Source:  Future Partners (May 2026) 
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U.S. Short Term Rentals Review

Short Term Rentals Update April 2026

• “Supply growth accelerated again in April as the U.S. short-term rental market continued its 
gradual recovery from the softer demand environment seen through much of late 2025. While 
occupancy remained relatively flat, stronger ADR growth and improving booking trends point to 
resilient traveler demand heading into the summer season.”

• “At the same time, the upcoming FIFA World Cup is already beginning to reshape travel patterns 
across the country. Demand growth is accelerating not only in host cities but also in surrounding 
regional markets, as travelers increasingly look beyond traditional urban destinations for more 
affordable accommodation options. Combined with steady spring travel demand and improving 
summer pacing, the data suggests a stronger seasonal outlook despite continued economic 
uncertainty.”

• “The April data points to a market where improving demand and strong pricing continue to 
support revenue growth, even as accelerating supply keeps occupancy gains relatively muted 
heading into the summer season.”

Source:  AirDNA (5/20/2026) 
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U.S. Short Term Rentals Review

Short Term Rentals Update April 2026 (continued)

Key U.S. Short Term Rental Performance Metrics for April 2026

• Available listings (Supply) reached 1.72 million, a 3.5% increase Year-over-Year (YoY)

• Demand nights were up 2.4% YoY

• Occupancy averaged 54.6%, down 0.3% YoY

• Average Daily Rate (ADR) climbed to $254.13, up 4.5% from last year

• Revenue per Available Rental Night (RevPAR)  increased 4.1% YoY to $138.83

Source:  AirDNA (5/20/2026) 
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Glacier Park International Airport

Source: Glacier Park International Airport
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Glacier Park International Airport

Total Passengers

Month 2026 2025 % Change 2026 vs. 2025 2024 % Change 2026 vs. 2024

January 64,152 64,803 -1.0% 54,403 17.9%

February 62,722 62,687 0.1% 59,344 5.7%

March 67,132 70,768 -5.1% 63,846 5.1%

April 54,566 54,147 0.8% 48,426 12.7%

May 70,621 62,723

June 130,365 117,040

July 172,820 157,024

August 166,249 154,420

September 123,124 105,577

October 78,319 69,651

November 52,231 50,472

December 68,357 66,061

Year-to-Date 248,572 252,405 -1.5% 226,019 10.0%

Total 1,114,491 1,008,987

Source: Glacier Park International Airport
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Glacier Park International Airport

Source: Glacier Park International Airport

* Enplanements only (not total passengers)
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Glacier Park International Airport

Source: Glacier Park International Airport
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Glacier Park International Airport

( Jan - Apr)

Source: Glacier Park International Airport
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STR Hotel Data - Definitions

• Average Daily Rate (ADR) – A measure of the average rate paid for rooms sold, calculated by 
dividing room revenue by rooms sold.

• ADR = Room Revenue / Rooms Sold

• Demand – The number of rooms sold in a specified time period (excludes complementary 
rooms). 

• Occupancy – Percentage of available rooms sold during a specific time period. Occupancy is 
calculated by dividing the number of rooms sold by rooms available.

• Occupancy = Rooms Sold / Rooms Available

• Revenue – Total room revenue generated from the guestroom rentals or sales.

• Revenue Per Available Room (RevPAR) – Total room revenue divided by the total number of 
available rooms.

• RevPAR = Room Revenue / Rooms Available

Source: STR



D I S C O V E R  K A L I S P E L L  M O N T A N A P G .  3 3

Kalispell 2026 Lodging Comparison

Source: Smith Travel Research (Hotels) and AirDNA (Airbnb/Vrbo Short Term Rentals)
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AirDNA Short Term 
Rental Data (Airbnb & Vrbo listings)
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AirDNA Short Term Rentals - Definitions

Note: AirDNA Data is comprised exclusively of Airbnb and Vrbo listing data.

• Available Listings – Total number of listings whose calendars had at least one day classified as 
available or reserved during the reporting period.

• Average Daily Rate – Average daily rate (ADR) of booked nights in USD (ADR = Total Revenue / 
Booked Nights).

• Demand (Nights) – Total number of Booked Nights during the reporting period.

• Occupancy Rate – Occupancy Rate = Total Booked Days / (Total Booked Days + Total Available 
Days). Calculation only includes vacation rentals with at least one Booked Night.

• Revenue (USD) – Total revenue (in US dollars) earned during the reporting period. Includes the 
advertised price from the time of booking, as well as cleaning fees.

• RevPAR – Revenue Per Available Rental = ADR * Occupancy Rate

Source: AirDNA (Airbnb/Vrbo Short Term Rentals)
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AirDNA Short Term Rentals – Geographical Boundary *

*Kalispell City Limits

Source: AirDNA (Airbnb/Vrbo Short Term Rentals)
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Source: AirDNA (Airbnb/Vrbo Short Term Rentals)
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Source: AirDNA (Airbnb/Vrbo Short Term Rentals)
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Source: AirDNA (Airbnb/Vrbo Short Term Rentals)
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Source: Visa Destination Insights
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Source: Visa Destination Insights
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Source: Visa Destination Insights
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Source: Visa Destination Insights
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Source: Visa Destination Insights
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Source: Visa Destination Insights
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LONGWOODS INTERNATIONAL 
American Travel Sentiment Study Wave 107

*Survey Fielded May 5-7, 2026; US National Sample of 1,000 adults 18+

Source: Longwoods International
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LONGWOODS INTERNATIONAL 
American Travel Sentiment Study Wave 107

*Survey Fielded May 5-7, 2026; US National Sample of 1,000 adults 18+

Source: Longwoods International
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LONGWOODS INTERNATIONAL 
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LONGWOODS INTERNATIONAL 
American Travel Sentiment Study Wave 107

*Survey Fielded May 5-7, 2026; US National Sample of 1,000 adults 18+
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