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Executive Summary

Kalispell Tourism Trends
• Glacier Park International Airport passenger volume continued to grow by double digits in May, 

with total passenger count coming to 70,621 for the month – up 12.6% over the same month last 
year. Year-To-Date (YTD), passenger volume totaled 323,027 travelers, an increase of 11.9% from 
last year. 

• Kalispell hotel Demand remained deflated in May, contracting by 1.6% compared to one year 
prior, while room Supply rose by 3.7% Year-over-Year (YoY), yielding a 5.1% YoY decrease in 
Occupancy for the month. Hotel Occupancy averaged 54.7% for the month of May.
• Average Daily Rate (ADR) was relatively flat in May, inching up slightly by 0.5% YoY to $137. 

Coupled with weaker room Demand, hotel Revenue fell by 1.2% YoY to $3.9 million for the 
month.

• Demand among Kalispell’s short-term rentals was basically flat in May, decreasing marginally by 
0.7% YoY, while the number of available listings fell by 6.1% compared to same month last year. 
Occupancy among short-term rentals averaged 58.6% for the month, a gain of 4.2% YoY.
• ADR among short-term rentals remained highly elevated, however, rising by 18.6% YoY to 

$222 for the month. 

Source: Glacier Park International Airport, STR, and AirDNA
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U.S. Market Review

The Dow Jones Industrial Average
• “The DJIA increased strongly in May, adding 

3.9 percent, or 1,600.1 points, to finish the 

month at 42,270.1 pts. This is a strong 

reversal from February, March, and April, 

which saw the Dow lose 1.6, 4.2, and 3.2 

percent, respectively, for a total decline of 

3,875 points.”

• “Strong corporate earnings played a role, and 

investor sentiment largely improved during 

the month, as did Consumer Confidence.”

• “Investors remain edgy amid trade 

uncertainty, and the DJIA is still down a 

significant 5.9 percent--or 2,640 points--from 

its recent high of 44,910 in December.”

• “Expect Wall Street to gain, but in fits and 

starts over the coming months.”

Source:  DestiMetrics (updated 6/16/2025) 



D I S C O V E R  K A L I S P E L L  M O N T A N A P G .  5

U.S. Market Review

The Consumer Confidence & Consumer 
Sentiment Index
• “The CCI and CSI were mixed in May, with the CCI picking 

up some good positive growth, while the CSI remained 

unchanged. Both indices remain down sharply from 

recent highs.”

• “The CCI added 12.3 points or 14.4 percent--to reach 

98.0 points, a dramatic improvement from the five-year 

low of 87.7 points recorded in April.”

• “The CSI from the University of Michigan reflected less 

optimism than the CCI, with the index remaining 

unchanged from April at 52.2 points, although May 

marks a stemming of consistent declines that have been 

recorded in the past four consecutive months.”

• “Consumer confidence and sentiment are key to pricing 

and purchasing decisions, and with both metrics well 

below their 24-month averages, we’re not likely to see 

consistent pricing power return to travel suppliers until 

overall market conditions are more stable and both 

these indicators return to 2024, or higher, levels.”

Source:  DestiMetrics (updated 6/16/2025) 
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U.S. Market Review

The National Unemployment Rate
• “Unemployment and Jobs were mixed in May, with 

unemployment unchanged while job creation 

continued its recent slowing trend. Employers added 

139,000 jobs last month and the unemployment rate 

stayed at 4.2 percent.”

• “Prior months were adjusted downward, with new 

jobs in March restated from 185,000 to 120,000, and 

in April from 177,000 to 147,000.”

• “Federal government employment was down -22,000 

jobs in May and is down a total of -59,000 since 

January.”

• “From a travel industry perspective, May was a pretty 

good month for workers, with the sector adding 

48,000 jobs, mostly to the food & beverage subsector. 

Accommodations added a modest 1,200 positions.”

• “Wages were up a strong 0.5 percent in May from 

April and are now up 3.9 percent YOY, both well 

ahead of inflation.”

Source:  DestiMetrics (updated 6/16/2025) 
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U.S. Market Review

The National Inflation Rate
• “Inflation increased slightly in May, climbing 

from 2.3 to 2.4 percent, while prices 

increased 0.1 percent in May from April. This 

is the first increase in the national inflation 

rate since January.”

• “Despite the increase, the rate remains 

relatively close to the Federal Reserve Bank 

target of 2.0 percent.”

• “While there is some evidence that tariff 

costs are being passed onto consumers, 

drops in energy and some commodities like 

vehicles and apparel have helped offset 

those gains, though businesses responding 

to the CPI survey stated that they will be 

passing further costs on to the consumers in 

the next one to three months.”

Source:  DestiMetrics (updated 6/16/2025) 
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U.S. Market Review

Travel Transportation Prices - 
Airfare
• “Consumers are paying considerably less 

this year to get to destinations, which can 

help to offset some of the pressure of 

higher room rates and increased shelter 

costs, especially when consumers are 

feeling antsy about spending.”

• “Airfare prices declined in May for the 

fourth consecutive month, coming down 

-2.7 percent from April, and are now 

down a significant -7.3 percent from May 

2024.”

• “The average price of a one-way ticket 

currently at $239.19, well below the 

$278.27 being charged in January.”

Source:  DestiMetrics (updated 6/16/2025) 
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U.S. Market Review

Travel Transportation Prices - 
Gasoline
• “Critical to the summer travel season, 

gasoline prices dropped in May from 

April.”

• “Though gas has teeter-tottered monthly 

since December, the -0.6 percent decline 

in May from April puts gas at an average 

of $3.28 per gallon nationally, a strong -

12.0 percent lower than last year, and 

$0.32 per gallon less than the recent 

peak of $3.60 last July.”

Source:  DestiMetrics (updated 6/16/2025) 
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U.S. Market Review

Tariffs and Uncertainty
• “The economy is vulnerable and has little margin for 

error.”

• “Tariffs remain a dial that President Trump may 

choose to turn up or down depending on the state of 

negotiations and markets.”

• “High and rolling uncertainty incentivizes businesses 

to hit pause on major decisions until indicators 

become clearer. The wait-and-see approach defers 

spending and potentially hiring.”

• “If the lower tariffs stick—and some potentially drop—

subsequent market rallies and improved consumer 

sentiment will support spending, plus smaller rises in 

inflation and unemployment.”

• “The economy will improve next year, supported by 

tax cuts/extensions and the fading effects of tariffs on 

inflation and real disposable income.”

Source:  Tourism Economics (updated 6/12/2025) 
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U.S. Market Review

U.S. 2025 Hotel RevPAR Forecast
• “CoStar and Tourism Economics downgraded 

its U.S. hotel forecast this week to call for 1% 

revenue per available room growth in 2025, 

down from 1.8%. But how forecasts actually 

play out is subject to change.”

• “Until consumer confidence improves, 

demand is going to remain softer—especially 

in the middle and lower price tiers. Rate is 

pushing the top line in the group segment, 

and business transient should continue to 

recover in a lot of industries, but leisure 

gains are going to be more isolated. Our 

forward-looking data continues to support 

the observations of many industry 

stakeholders that booking windows have 

shortened. That adds to the challenges 

hoteliers will face in the coming quarters.” 

Sources:  Tourism Economics, STR, CoStar (updated 6/5/2025) 
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U.S. Market Review

Short Term Rentals Update
• “After months of steady growth, U.S. short-term rental supply surged in May, rising 5.7% year-over-

year despite high mortgage rates. Demand growth slowed, leading to a modest -1.1% dip in 
occupancy—its third year-over-year decline in the past 12 months.”

• “Stronger supply and softer demand contributed to the 1.1% decline in occupancy for May. 
While occupancy was slightly below 2024 and 2019 levels, it remained well above 2023 and 
within a typical range for the month.”

• “Still, strong ADR growth (+6.1%) kept RevPAR positive at +4.8%. While hotels brace for a softer 
summer, STRs seem to be holding momentum, especially in drive-to-leisure markets that 
performed well in May and are expected to stay strong into the summer.”

• “Across all location types, demand growth slowed in May compared to April’s strong performance. 
Urban markets were the least affected by the slowdown. Small City/Rural areas led the way with a 
10.7% year-over-year increase in demand, while Coastal markets came in second at 4.7%.”

• “Ongoing uncertainty around trade policy appears to be reinforcing demand for domestic, drive-to-
leisure markets. These markets, popular in the post-pandemic travel boom, are well-positioned to 
carry that momentum into summer. Still, with conditions shifting quickly, we’re watching trends 
closely.”

Source:  AirDNA (updated 6/19/2025) 
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U.S. Market Review

Short Term Rentals Update 
(continued)
• “May demand pacing—which 

compares current on-the-books 

reservations to the same time last 

year—dropped from April’s range of 8–

10% to a more modest 2–8%.”

• “While this decline may seem sharp, it 

doesn’t necessarily indicate weakening 

demand, as pacing figures are heavily 

influenced by changes in booking lead 

times.”

Source:  AirDNA (updated 6/19/2025) 
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U.S. Market Review

Short Term Rentals Update 
(continued)
• “Lead times are divided into eight evenly 

sized categories. Comparing reservations 

made in May 2024 to those in May 2025, 

bookings made within a single day rose by 

nearly 4%, while bookings made 2 to 3 

months in advance fell by 4%. This shift 

highlights a growing preference for 

shorter-term decision-making.”

• “The most notable increase in lead times 

has occurred in the segment of bookings 

made more than six months in advance. 

However, this category still represents a 

relatively small share of total 

reservations.”

Source:  AirDNA (updated 6/19/2025) 
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U.S. Market Review

Short Term Rentals Update (continued)
Key U.S. Short Term Rental Performance Metrics for May 2025
• Available listings reached 1.75 million, a 5.7% increase year-over-year
• Demand nights rose 4.4% compared to May 2024
• Occupancy averaged 55.3%, down 1.1 percentage points year-over-year
• Average Daily Rate (ADR) climbed to $307.05, up 6.1% from last year
• Revenue per Available Rental (RevPAR) increased 4.8% year-over-year (YOY) to $169.78

Source:  AirDNA (updated 6/19/2025) 
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Glacier Park International Airport

Source: Glacier Park International Airport
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Glacier Park International Airport

Total Passengers

Month 2025 2024 % Change 2025 vs. 2024 2023 % Change 2025 vs. 2023

January 64,804 54,403 19.1% 58,161 11.4%

February 62,687 59,344 5.6% 56,277 11.4%

March 70,768 63,846 10.8% 59,460 19.0%

April 54,147 48,426 11.8% 45,073 20.1%

May 70,621 62,723 12.6% 54,694 29.1%

June 117,040 96,564

July 157,024 138,012

August 154,420 129,078

September 105,577 96,891

October 69,651 59,071

November 50,472 48,460

December 66,061 54,257

Year-to-Date 323,027 288,742 11.9% 273,665 18.0%

Total 1,008,987 895,998

Source: Glacier Park International Airport
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Glacier Park International Airport

Source: Glacier Park International Airport

* Enplanements only (not total passengers)
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Glacier Park International Airport

Source: Glacier Park International Airport
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Glacier Park International Airport

( Jan - May)

Source: Glacier Park International Airport
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STR Hotel Data - Definitions

• Average Daily Rate (ADR) – A measure of the average rate paid for rooms sold, calculated by 
dividing room revenue by rooms sold.

• ADR = Room Revenue / Rooms Sold

• Demand – The number of rooms sold in a specified time period (excludes complementary 
rooms). 

• Occupancy – Percentage of available rooms sold during a specific time period. Occupancy is 
calculated by dividing the number of rooms sold by rooms available.

• Occupancy = Rooms Sold / Rooms Available

• Revenue – Total room revenue generated from the guestroom rentals or sales.

• Revenue Per Available Room (RevPAR) – Total room revenue divided by the total number of 
available rooms.

• RevPAR = Room Revenue / Rooms Available

Source: STR
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Kalispell 2025 Lodging Comparison

Source: Smith Travel Research (Hotels) and AirDNA (Airbnb/Vrbo Short Term Rentals)
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AirDNA Short Term 
Rental Data (Airbnb & Vrbo listings)
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AirDNA Short Term Rentals - Definitions

Note: AirDNA Data is comprised exclusively of Airbnb and Vrbo listing data.

• Available Listings – Total number of listings whose calendars had at least one day classified as 
available or reserved during the reporting period.

• Average Daily Rate – Average daily rate (ADR) of booked nights in USD (ADR = Total Revenue / 
Booked Nights).

• Demand (Nights) – Total number of Booked Nights during the reporting period.

• Occupancy Rate – Occupancy Rate = Total Booked Days / (Total Booked Days + Total Available 
Days). Calculation only includes vacation rentals with at least one Booked Night.

• Revenue (USD) – Total revenue (in US dollars) earned during the reporting period. Includes the 
advertised price from the time of booking, as well as cleaning fees.

• RevPAR – Revenue Per Available Rental = ADR * Occupancy Rate

Source: AirDNA (Airbnb/Vrbo Short Term Rentals)
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AirDNA Short Term Rentals – Geographical Boundary *

*Kalispell City Limits

Source: AirDNA (Airbnb/Vrbo Short Term Rentals)
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Source: AirDNA (Airbnb/Vrbo Short Term Rentals)
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Source: AirDNA (Airbnb/Vrbo Short Term Rentals)
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Visa – Domestic Visitor Spending

Source: Visa Destination Insights

Q1 Domestic Visitor Visa Card Spend increased 1.9% Year-Over-Year
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Visa – Domestic Visitor Spending

Source: Visa Destination Insights
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Visa – Domestic Visitor Origin
(January – March 2025)

Source: Visa Destination Insights

Rank Origin Market Spend ($) YoY % Change Card Count YoY % Change

1 Missoula, MT $1,608,964 +2% 14,119 -1%

2 Seattle-Tacoma-Bellevue, WA $620,983 -1% 3,177 +3%

3 Los Angeles-Long Beach-Anaheim, CA $493,972 +40% 3,409 +120%

4 Bozeman, MT $418,690 +4% 2,739 +1%

5 Helena, MT $394,007 +6% 2,776 -7%

6 Spokane-Spokane Valley, WA $315,752 +19% 2,282 +8%

7 Phoenix-Mesa-Chandler, AZ $313,744 +10% 1,464 -6%

8 Great Falls, MT $300,933 -20% 2,134 -16%

9 Portland-Vancouver-Hillsboro, OR-WA $268,397 -6% 1,778 +10%

10 Billings, MT $251,969 -9% 1,402 -4%

11 Coeur d’Alene, ID $241,772 +29% 1,563 +17%

12 San Diego-Chula Vista-Carlsbad, CA $227,131 +12% 897 +9%

13 Minneapolis-St. Paul-Bloomington, MN-WI $190,209 -3% 1,215 +12%

14 Houston-The Woodlands-Sugar Land, TX $166,540 +3% 729 +12%

15 Denver-Aurora-Lakewood, CO $161,000 -1% 1,149 +3%
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Visa – International Visitor Spending

Source: Visa Destination Insights

Q1 International Visitor Visa Card Spend decreased 37.2% Year-over-Year
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Visa – International Visitor Spending

Source: Visa Destination Insights
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Visa – International Visitor Origin
(January – March 2025)

Source: Visa Destination Insights

Rank Origin Market Spend ($) YoY % Change Card Count YoY % Change

1 Canada $1,447,983 -39% 6,673 -30%

2 Australia $17,473 +24% 98 +29%

3 United Kingdom $11,067 -43% 66 -11%

4 Mexico $10,837 +10% 35 +3%

5 Taiwan $7,482 +207% 13 N/A

6 France $6,742 +67% 45 +80%

7 Panama $6,084 +3148% N/A N/A

8 Costa Rica $5,734 +164% 14 N/A

9 Germany $4,686 -54% 31 -11%

10 Norway $4,280 +309% 12 N/A
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LONGWOODS INTERNATIONAL 
American Travel Sentiment Study Wave 97

*Survey Fielded June 3, 2025; US National Sample of 1,000 adults 18+

Source: Longwoods International
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LONGWOODS INTERNATIONAL 
American Travel Sentiment Study Wave 97

*Survey Fielded June 3, 2025; US National Sample of 1,000 adults 18+

Source: Longwoods International
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LONGWOODS INTERNATIONAL 
American Travel Sentiment Study Wave 97

*Survey Fielded June 3, 2025; US National Sample of 1,000 adults 18+

Source: Longwoods International



D I S C O V E R  K A L I S P E L L  M O N T A N A P G .  4 4

LONGWOODS INTERNATIONAL 
American Travel Sentiment Study Wave 97

*Survey Fielded June 3, 2025; US National Sample of 1,000 adults 18+

Source: Longwoods International
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LONGWOODS INTERNATIONAL 
American Travel Sentiment Study Wave 97

*Survey Fielded June 3, 2025; US National Sample of 1,000 adults 18+

Source: Longwoods International
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