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Executive Summary
Kalispell Tourism Trends
• Glacier Park International Airport welcomed 66,061 travelers in December 2024, an impressive 21.8% increase in total 

passenger count compared to the same month last year and the largest monthly Year-over-Year growth in all of 2024.
• Glacier Park International Airport completed calendar year 2024 with more than 1 million passengers having 

passed through their gates – a massive improvement from 2023’s passenger count. A total of 1,008,987 
passengers flew in or out of the airport throughout the year, an increase of 12.6% YoY and 21.2% more than in 
2022. 

• Kalispell hotels saw slightly reduced Demand in December (-0.9% YoY) compared to last year, a familiar trend seen 
throughout 2024, as 10 out of the 12 months had lower Demand than in 2023. However, Supply was more 
constrained (-3.6% YoY) than Demand in December, resulting in a YoY increase in Occupancy (+2.8%) for the month.

• Average Daily Rate continues to hover just above 2023 levels, with rates averaging $99 in December – a 5.0% YoY 
increase.

• Kalispell hotels wrapped up the year with an average Occupancy of 55.6% (-2.9% YoY), Average Daily Rate at 
$158.98 (+3.9%), Demand down 4.7% YoY with 334,448 room nights sold, and Revenue down 1.0% YoY at $53.17 
million. 

• Short-term rentals continued to have reduced Demand in December, dropping by 10.4% compared to Dec 2023 and 
outpacing the drop in Supply, netting a 0.2% decrease in Occupancy for the month.

• Total Available Listings were unchanged from November, remaining at 124 ‘Entire Place’ listings, but was down 
4.6% compared to the 130 listings available in December 2023.

• ADR stayed below 2023 levels, decreasing by 5.5% YoY to $200 – compared to $211 in 2023 and $250 in 
December 2022.

Source: Glacier Park International Airport, STR, and AirDNA
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U.S. Market Review
The Dow Jones Industrial Average
• The DJIA decreased sharply in December, dropping   

-5.3%, or 2,366.43 points during the month, to close 
at 42,544.22 points. This was just the third decrease 
in the Dow during 2024 but was the largest monthly 
loss since September 2022. Investors fear Chinese, 
Canadian, and Mexican import tariffs will increase 
consumer prices through inflation and cause a 
slowing of interest rate cuts.

• That latter fear was justified, as the Federal Reserve 
cut rates 0.25 points in December but also 
announced that 2025 would likely only see two rate 
cuts instead of the previously-forecast four.

• Overall, 2024 was an extremely strong year for the 
Dow, gaining in nine months and declining in just 
three, with 55% of the trading days closing higher. 
The DJIA is currently 12.9 percent higher than it was 
on Jan 1, 2024.

Source: DestiMetrics
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U.S. Market Review
The Consumer Confidence Index & Consumer Sentiment 
Index
• The CCI and CSI were mixed in December, with the CCI declining 

sharply while the CSI improved. The CCI was adjusted upward slightly 
for November but dropped 8.1 points – or 7.2 percent – in December. 
This is the largest decline in the CCI since August 2021. Consumers’ 
assessment of both current and future conditions worsened with both 
employment and earnings worries coming to the forefront, while 
concerns about higher inflation in 2025 also played a part.

• Unlike the CCI, the CSI increased in December, adding a slight 2.2 
points to last month’s 71.8 reading to close at 74.0 points. Consumers 
spent heavily in December in anticipation of higher prices next year – 
particularly on big-ticket items.

• Throughout 2024, both the CCI and CSI remained within a narrow 
range. At 104.7 points, the CCI is currently down -3.1% from where it 
started on Jan 1 but slightly ahead of the 12-month average of 104.1 
points, while the CSI is currently 1.5 points ahead of its 12-month 
average and is 6% higher from the start of the year.

Source: DestiMetrics
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U.S. Market Review
The National Unemployment Rate
• Unemployment and Jobs ended the year on a high note, 

with employers adding a strong 256,000 jobs to payrolls in 
December, and the unemployment rate dropping slightly 
from 4.2% to 4.1%. This is a good follow-up to another 
strong report in November and is seen as a clear signal that 
the overall economy is sound. Wages also increased in 
December, up 0.3% from November, and up 3.9% year-over-
year. 

• Leisure and Hospitality added 43,000 jobs during the month, 
with the vast majority (29,800) going to the Food & Drinking 
Places sub-sector, while the Accommodations sub-sector 
picked up 6,000 jobs.

• Throughout 2024, employers added 2.2 million jobs, though 
the unemployment rate increased slightly from a low of 
3.7% in January. Leisure and Hospitality added 288,000 jobs 
this year, an average of 24,000 per month, down 
considerably from the 47,000 jobs per month added in 2023.

Source: DestiMetrics
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Glacier Park International Airport

Source: Glacier Park International Airport
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Glacier Park International Airport

¢αώŁΣ t ŁττŝΪ ˛ ŝπτ
a αΪ ώΌ זּהּגּהּ וּהּגּהּ 9  / ΌŁΪ ˛ ŝ ּזּהּגּה  ЧτỮ ּוּהּגּה הּהּגּהּ 9  / ΌŁΪ ˛ ŝ ּזּהּגּה  ЧτỮ ּהּהּגּה

WŁΪ МŁπЮ זּטּ ừּז גּ וּ יּדừּכּטּ דּ ǭּי Ữּ9ט זּ יּהừּלּ דּ זỮּגּדּ 9

CŝŎπМŁπЮ וừּלּטּ זּ זּ יּטּ ừּךּךּה זỮּטּ 9 טּטּטừּגּטּ זỮּךּדּ 9

a ŁπŏΌ יּ וּ ừּזּכ יּ זừּלּטּ יּ גּ זỮּךּ 9 יừּכּטּ הּךּ 9כỮּכּ

! νπΐΣ זּ זừּכּ יּהּ זּ וּךּגừּטּ זỮּךּ 9 זּ וּ ừּוּכ יּ 9טỮּגּדּ

a ŁЮ יּ וּהּךừּהּ זּטּ ừּי זּלּ זּדּ Ữּ9ך יּטּ ừּךּגּכ זỮּגּדּ 9

WМΪ ŝ זּגừּךּדּדּ גּ יּלּ ừּיּט זּ 9הỮּדּהּ זừּךּלּ לּהּ 9דỮּגּהּ

WМΣЮ זּהּגừּךּטּדּ וּדּ הּדּגừּכּ וּדּ Ữּ9כ זּדừּכּהּדּ זּ 9טỮּהּהּ

! М̨Мτώ זּטּדּ ừּז גּהּ כּךּגừּלּהּדּ יỮּלּדּ 9 כּגּטừּלּדּדּ 9הỮּלּהּ

{ŝνώŝΩŎŝπ ךּךּטừּטּגּדּ יּלּ ừּדּלּכ 9גỮּלּ יּלừּהּכּ טּ וỮּךּהּ 9

hŏώαŎŝπ יּ יừּלּ דּטּ דּךּגừּלּטּ 9לỮּךּדּ וּטּ ừּוּג דּ וּ וỮּדּ 9

bαЧŝΩŎŝπ ּגּטừּז הּךּ זּ זừּכּ יּ גּ וּ Ữּ9ה זּ זּ ừּי דּכּ 9גỮּהּדּ

5ŝŏŝΩŎŝπ ּי יּ ừּג יּ דּ זּטּ ừּךּטּה 9כỮּדּהּ זּ יừּךּ לּהּ וּ 9ךỮּכּ

¸ ŝŁπǭώαǭ5Łώŝ ךּכּלừּכּגּגừּדּ כּלּלừּטּלּכּ יỮּהּדּ 9 וּכּ כּדּטừּהּ 9הỮּדּהּ

¢αώŁΣ ךּכּלừּכּגּגừּדּ כּלּלừּטּלּכּ יỮּהּדּ 9 וּכּ כּדּטừּהּ 9הỮּדּהּ

Source: Glacier Park International Airport



D I S C O V E R  K A L I S P E L L  M O N T A N A P G .  1 0

Glacier Park International Airport

Source: Glacier Park International Airport

* Enplanements only (not total passengers)
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Glacier Park International Airport

Source: Glacier Park International Airport
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Glacier Park International Airport

(Jan - Dec)

Source: Glacier Park International Airport
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STR Hotel Data
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STR Hotel Data - Definitions
• Average Daily Rate (ADR) – A measure of the average rate paid for rooms sold, calculated 

by dividing room revenue by rooms sold.
• ADR = Room Revenue / Rooms Sold

• Demand – The number of rooms sold in a specified time period (excludes complementary 
rooms). 

• Occupancy – Percentage of available rooms sold during a specific time period. Occupancy is 
calculated by dividing the number of rooms sold by rooms available.
• Occupancy = Rooms Sold / Rooms Available

• Revenue – Total room revenue generated from the guestroom rentals or sales.

• Revenue Per Available Room (RevPAR) – Total room revenue divided by the total number 
of available rooms.
• RevPAR = Room Revenue / Rooms Available

Source: STR
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Kalispell 2024 Lodging Comparison

Source: Smith Travel Research (Hotels) and AirDNA (Airbnb/Vrbo Short Term Rentals)
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Hotel Occupancy by Month

2022 Occupancy = 58.2% 2023 Occupancy = 57.2%
Source: Smith Travel Research

Kalispell hotel Occupancy increased 2.8%, ADR increased 5.0%, and 
RevPAR increased 7.9% Year-Over-Year
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Hotel Average Daily Rate (ADR) by Month

2022 ADR = $142      2023 ADR = $153
Source: Smith Travel Research
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Kalispell hotel Occupancy increased 2.8%, ADR increased 5.0%, and 
RevPAR increased 7.9% Year-Over-Year
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Hotel Revenue Per Available Room by Month

2022 RevPAR = $83          2023 RevPAR = $88
Source: Smith Travel Research
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Kalispell hotel Occupancy increased 2.8%, ADR increased 5.0%, and 
RevPAR increased 7.9% Year-Over-Year
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Hotel Demand (Rooms Sold) by Month

2022 Demand = 370,663 2023 Demand = 351,023

Kalispell hotel Demand decreased 0.9%, Supply decreased 3.6%, and 
Total Revenue increased 4.0% Year-Over-Year 

Source: Smith Travel Research
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Hotel Supply by Month

2022 Supply = 636,414 2023 Supply = 613,250
Source: Smith Travel Research

59
,2

72
 

53
,5

36
 

54
,6

22
 

52
,8

60
 

54
,6

84
 

52
,9

20
 

52
,3

90
 

52
,3

90
 

50
,7

00
 

52
,3

90
 

49
,5

00
 

51
,1

50
 

51
,1

50
 

46
,2

00
 51

,1
50

 

50
,7

00
 

52
,3

90
 

50
,7

00
 

52
,3

90
 

52
,3

90
 

50
,7

00
 

52
,3

90
 

50
,7

00
 

52
,3

90
 

52
,3

90

47
,3

20

52
,4

52

50
,7

60

50
,4

99

48
,8

70

50
,4

99

50
,4

99

48
,8

70

50
,4

99
 

48
,8

70
 

50
,4

99
 

40,000

45,000

50,000

55,000

60,000

JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC

Supply (Rooms Available)
2022 2023 2024

Kalispell hotel Demand decreased 0.9%, Supply decreased 3.6%, and 
Total Revenue increased 4.0% Year-Over-Year 
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Hotel Revenue by Month

2022 Revenue = $52.7M 2023 Revenue = $53.7M
Source: Smith Travel Research
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Kalispell hotel Demand decreased 0.9%, Supply decreased 3.6%, and 
Total Revenue increased 4.0% Year-Over-Year 



AirDNA Short Term 
Rental Data (Airbnb & Vrbo listings)

P G .  2 2

S
E

C
T

IO
N

 0
4

D I S C O V E R  K A L I S P E L L  M O N T A N A



D I S C O V E R  K A L I S P E L L  M O N T A N A P G .  2 3

AirDNA Short Term Rentals - Definitions
Note: AirDNA Data is comprised exclusively of Airbnb and Vrbo listing data.

• Available Listings – Total number of listings whose calendars had at least one day classified as 
available or reserved during the reporting period.

• Average Daily Rate – Average daily rate (ADR) of booked nights in USD (ADR = Total Revenue / 
Booked Nights).

• Demand (Nights) – Total number of Booked Nights during the reporting period.

• Occupancy Rate – Occupancy Rate = Total Booked Days / (Total Booked Days + Total Available 
Days). Calculation only includes vacation rentals with at least one Booked Night.

• Revenue (USD) – Total revenue (in US dollars) earned during the reporting period. Includes the 
advertised price from the time of booking, as well as cleaning fees.

• RevPAR – Revenue Per Available Rental = ADR * Occupancy Rate

Source: AirDNA (Airbnb/Vrbo Short Term Rentals)
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AirDNA Short Term Rentals – Geographical Boundary *

*Kalispell City Limits

Source: AirDNA (Airbnb/Vrbo Short Term Rentals)
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AirDNA Short Term Rentals - Available Listings
Kalispell Short Term Rental Available Listings decreased 4.6% Year-Over-Year

Source: AirDNA (Airbnb/Vrbo Short Term Rentals)

71 
53 57 64 

97 

123 

145 146 142 

120 

91 
106 

114 105 109 

108 

142 

202 

232 236 

213 
201 

159 

130 
139 

104 108 

119 

196 

222 

245 247 

219 

182 

124 

124 

 -

 50

 100

 150

 200

 250

 300

JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC

Total Available Listings
2022 2023 2024



D I S C O V E R  K A L I S P E L L  M O N T A N A P G .  2 6

AirDNA Short Term Rentals - Unit Size

Source: AirDNA (Airbnb/Vrbo Short Term Rentals)

Total Available Listings fell 4.6%, with declines in 1 Bedroom (-20.4%) and 2 Bedroom 
units (-29.0%), but increases in 3 Bedroom (+24.0%) and 4+ Bedroom units (+27.8%)
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AirDNA Short Term Rentals – Occupancy
Kalispell Short Term Rental Occupancy decreased 0.2%, ADR decreased 5.5%, and 

RevPAR decreased 5.7% Year-Over-Year

Source: AirDNA (Airbnb/Vrbo Short Term Rentals)
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AirDNA Short Term Rentals - ADR

Source: AirDNA (Airbnb/Vrbo Short Term Rentals)
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Kalispell Short Term Rental Occupancy decreased 0.2%, ADR decreased 5.5%, and 
RevPAR decreased 5.7% Year-Over-Year
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AirDNA Short Term Rentals - RevPAR

Source: AirDNA (Airbnb/Vrbo Short Term Rentals)
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Revenue Per Available Rental ($)
2022 2023 2024

Kalispell Short Term Rental Occupancy decreased 0.2%, ADR decreased 5.5%, and 
RevPAR decreased 5.7% Year-Over-Year
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AirDNA Short Term Rentals – Demand

Source: AirDNA (Airbnb/Vrbo Short Term Rentals)

58
2 

53
6 56

4 

72
4 1,
30

9 

1,
94

3 2,
99

7 

2,
67

1 

2,
13

7 

1,
10

2 

67
7 

87
9 

85
8 

72
5 

1,
04

8 

88
5 

1,
36

5 2,
74

2 

4,
32

0 

3,
50

1 

3,
09

5 

1,
69

0 

1,
04

7 

1,
17

0 

92
8 

86
2 

1,
01

2 

1,
15

3 1,
99

7 3,
18

8 

4,
92

7 

4,
08

8 

3,
44

2 

1,
51

0 

78
9 

1,
04

8 

 -

 1,000

 2,000

 3,000

 4,000

 5,000

 6,000

JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC

Demand (Nights Booked)
2022 2023 2024

Kalispell Short Term Rental Demand decreased 10.4%, Supply decreased 10.2%, and 
Total Revenue decreased 15.3% Year-Over-Year
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AirDNA Short Term Rentals – Supply

Source: AirDNA (Airbnb/Vrbo Short Term Rentals)
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Supply (Nights Available)
2022 2023 2024

Kalispell Short Term Rental Demand decreased 10.4%, Supply decreased 10.2%, and 
Total Revenue decreased 15.3% Year-Over-Year
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AirDNA Short Term Rentals – Total Revenue

Source: AirDNA (Airbnb/Vrbo Short Term Rentals)
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Total Revenue ($)
2022 2023 2024

Kalispell Short Term Rental Demand decreased 10.4%, Supply decreased 10.2%, and 
Total Revenue decreased 15.3% Year-Over-Year
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Visa – Domestic Visitor Spending

Source: Visa Destination Insights

Q4 Domestic Visitor Visa Card Spend increased 0.8% and 
Year-to-Date Spend decreased 2.8% Year-Over-Year
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Domestic Visitor Card Spend by Month
2022 2023 2024



D I S C O V E R  K A L I S P E L L  M O N T A N A P G .  3 5

Visa – Domestic Visitor Spending

Source: Visa Destination Insights
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Year-to-Date Domestic Visitor Card Spend
2022 2023 2024

Q4 Domestic Visitor Visa Card Spend increased 0.8% and 
Year-to-Date Spend decreased 2.8% Year-Over-Year
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Visa – Domestic Visitor Origin
(January – December 2024)

Source: Visa Destination Insights

wŁΪ Ο hπΐ̨ ΐΪ  a ŁπΟŝώ {νŝΪ ř  �Ί� ¸ α¸  9  / ΌŁΪ ˛ ŝ / Łπř  / αМΪ ώ ¸ α¸  9  / ΌŁΪ ˛ ŝ
דּ a ΐτταМΣŁừ a ¢ Ίּכừּגּכּדừּזּכּט 3 זּ 9 זּ זּלừּהּ זּ 3 וּדּ 9
הּ {ŝŁАΣŝǭ¢ŁŏαΩŁǭ. ŝΣΣŝЧМŝừ ² ! Ίּז ừּי וּהּ ừּיּד לּ ǭּ9כ זừּדּהּ גּהּ 3 9דּ
וּ t ΌαŝΪ ΐЭǭa ŝτŁǭ/ ΌŁΪ řΣŝπừ ! ½ Ίּו ừּז זừּךּלּ זּכּ 3 וּדּ 9 יừּדּדּ זּ וּ 3 9דּדּ
זּ [ατ ! Ϊ ˛ ŝΣŝτǭ[αΪ ˛  . ŝŁŏΌǭ! Ϊ ŁΌŝΐΩừ / ! Ίּו ừּו טּהּךừּהּטּ 9גּ וּדּ ừּיּדּט 3 זּדּ 9
טּ . αгŝΩŁΪ ừ a ¢ Ίּהừּזּל וừּךּ וּךּ ǭּו 9 זּדּ ừּי דּטּ ǭּו 9
יּ I ŝΣŝΪ Łừ a ¢ Ίּהừּטּלּדừּיּטּך ǭּו 9 גּכּדừּהּדּ ǭּ9ד
ךּ DπŝŁώ CŁΣΣτừ a ¢ Ίּהừּוּד כּדּטừּלּ ǭּ9ה וừּדּדּ זּ כּ ǭּי 9
כּ t απώΣŁΪ řǭ±ŁΪ ŏαМЧŝπǭI ΐΣΣτŎαπαừ hwǭ² ! Ίּהừּזּדּד ừּוּד הּ ǭּוּד 9 זּגừּדּדּ זּ ǭּ9כ
לּ {ναΟŁΪ ŝǭ{ναΟŁΪ ŝ ±ŁΣΣŝЮừ ² ! Ίּדừּהּלּכừּוּךּכ ǭּי 9 דּךּךừּדּדּ ǭּ9ד
גּדּ . ΐΣΣΐΪ ˛ τừ a ¢ Ίּדừּיּכ זּ ừּזּטּך ǭּ9ט זừּכּ וּטּ ǭּז 9
דּדּ {ŁΪ  5ΐŝ˛ αǭ/ ΌМΣŁ ±ΐτώŁǭ/ ŁπΣτŎŁřừ / ! Ίּדừּךּגּכừּוּט גּ ǭּי 9 יּ ừּלּדּה 3 9הּ
הּדּ 5ŁΣΣŁτǭCαπώ ² απώΌǭ! πΣΐΪ ˛ ώαΪ ừ ¢· Ίּדừּי וּ יּ ừּו טּכּ 3 9כּ הּלּגừּךּ 3 9הּדּ
וּדּ 5ŝΪ Чŝπǭ! МπαπŁǭ[ŁΟŝШααřừ / h Ίּדừּיּט יּגּלừּגּ ǭּז 9 זừּכּ הּדּ 3 זּ 9
זּדּ [Łτ ±ŝ˛ ŁτǭI ŝΪ řŝπταΪ ǭt ŁπŁřΐτŝừ b± Ίּדừּז זּ יּ ừּגּךּכ 3 9דּדּ זּ ừּזּגּך ǭּ9ה
טּדּ I αМτώαΪ ǭ¢Όŝ ² ααřΣŁΪ řτǭ{М̨Łπ [ŁΪ řừ ¢· Ίּדừּז וừּלּדּ לּךּ 3 9טּדּ וừּטּ לּדּ 3 9דּהּ
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Visa – International Visitor Spending

Source: Visa Destination Insights

Q4 International Visitor Visa Card Spend increased 4.6% and 
Year-to-Date Spend increased 12.6% Year-Over-Year

$0.6

$0.9 $1.0

$0.9

$1.5 $1.6

$2.7

$3.1

$1.4
$1.2 $1.2

$0.9

$0.6
$0.7

$0.6
$0.9

$1.2 $1.3

$2.5
$2.7

$1.3

$1.0 $1.1

$1.1

$0.2 $0.3
$0.5

$1.1

$1.1 $1.1

$2.1
$2.0

$1.0
$0.8

$0.8 $0.8

$0.0

$0.5

$1.0

$1.5

$2.0

$2.5

$3.0

$3.5

JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC

M
ill

io
ns

International Visitor Card Spend by Month
2024 2023 2022
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Visa – International Visitor Spending

Source: Visa Destination Insights
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Year-to-Date International Visitor Card Spend
2024 2023 2022

Q4 International Visitor Visa Card Spend increased 4.6% and 
Year-to-Date Spend increased 12.6% Year-Over-Year
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Visa – International Visitor Origin
(January – December 2024)

Source: Visa Destination Insights

wŁΪ Ο hπΐ̨ ΐΪ  a ŁπΟŝώ {νŝΪ ř  �Ί� ¸ α¸  9  / ΌŁΪ ˛ ŝ / Łπř  / αМΪ ώ ¸ α¸  9  / ΌŁΪ ˛ ŝ

דּ / ŁΪ ŁřŁ Ίּטּדừּיּלּך ừּוּכ גּ 3 9הּדּ וּטּ ừּכּגּד 3 יּדּ 9

הּ DŝπΩŁΪ Ю Ίּזּד זּ ừּז וּ גּ 3 9כּ דּלּלּ 3 וּ 9ךּ

וּ ! МτώπŁΣΐŁ Ίּוּד יּ ừּכּדּד 3 9הּהּ יּךּ זּ 3 9לּדּ

זּ ¦Ϊ ΐώŝř  YΐΪ ˛ řαΩ Ίּדּהּדừּו כּהּ 3 זּ זּ 9 יּ וּ דּ 3 9הּהּ

טּ CπŁΪ ŏŝ Ίּלּטừּיּט כּ 3 9טּדּ וּ גּלּ 3 וּ וּ 9

יּ a ŝЭΐŏα Ίּוּט ừּגּךּג 3 זּ זּ 9 טּכּדּ 3 וּהּ 9

ךּ {ШΐώгŝπΣŁΪ ř Ίּז וּהừּלּ הּ 3 זּ 9ךּ יּדּהּ 3 9ךּהּ

כּ bŝШ ½ŝŁΣŁΪ ř Ίּז זּטừּדּ זּ 3 וּדּ 9 יּהּ הּ 3 9כּטּ

לּ LπŝΣŁΪ ř Ίּו טּהּךừּלּ 3 9כּךּ גּדּדּ ǭּ9כּד

גּדּ / ΌΐΪ Ł a ŁΐΪ ΣŁΪ ř Ίּו הּךּטừּלּ 3 וּ וּ 9 הּגּהּ 3 זּ 9הּ
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LONGWOODS INTERNATIONAL 
Travel Sentiment Study Wave 91

*Survey Fielded November 7, 2024; US National Sample of 1,000 adults 18+

Source: Longwoods International
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LONGWOODS INTERNATIONAL 
Travel Sentiment Study Wave 91

*Survey Fielded November 7, 2024; US National Sample of 1,000 adults 18+

Source: Longwoods International
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LONGWOODS INTERNATIONAL 
Travel Sentiment Study Wave 91

*Survey Fielded November 7, 2024; US National Sample of 1,000 adults 18+
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LONGWOODS INTERNATIONAL 
Travel Sentiment Study Wave 91

*Survey Fielded November 7, 2024; US National Sample of 1,000 adults 18+

Source: Longwoods International
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LONGWOODS INTERNATIONAL 
Travel Sentiment Study Wave 91

*Survey Fielded November 7, 2024; US National Sample of 1,000 adults 18+

Source: Longwoods International
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LONGWOODS INTERNATIONAL 
Travel Sentiment Study Wave 91

*Survey Fielded November 7, 2024; US National Sample of 1,000 adults 18+

Source: Longwoods International



D I S C O V E R  K A L I S P E L L  M O N T A N A P G .  4 7

LONGWOODS INTERNATIONAL 
Travel Sentiment Study Wave 91

*Survey Fielded November 7, 2024; US National Sample of 1,000 adults 18+

Source: Longwoods International
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LONGWOODS INTERNATIONAL 
Travel Sentiment Study Wave 91

*Survey Fielded November 7, 2024; US National Sample of 1,000 adults 18+

Source: Longwoods International
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LONGWOODS INTERNATIONAL 
Travel Sentiment Study Wave 91

*Survey Fielded November 7, 2024; US National Sample of 1,000 adults 18+

Source: Longwoods International
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LONGWOODS INTERNATIONAL 
Travel Sentiment Study Wave 91

*Survey Fielded November 7, 2024; US National Sample of 1,000 adults 18+

Source: Longwoods International



D I S C O V E R  K A L I S P E L L  M O N T A N A P G .  5 1

LONGWOODS INTERNATIONAL 
Travel Sentiment Study Wave 91

*Survey Fielded November 7, 2024; US National Sample of 1,000 adults 18+
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LONGWOODS INTERNATIONAL 
Travel Sentiment Study Wave 91

*Survey Fielded November 7, 2024; US National Sample of 1,000 adults 18+

Source: Longwoods International



Zartico Geolocation 
Data

P G .  5 3

S
E

C
T

IO
N

 0
7

D I S C O V E R  K A L I S P E L L  M O N T A N A



D I S C O V E R  K A L I S P E L L  M O N T A N A P G .  5 4

ZARTICO GEOLOCATION DATA

Source: Zartico (Visitor device count (n) = 83,593) 
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ZARTICO GEOLOCATION DATA

Source: Zartico (Visitor device count (n) = 44,221) 
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ZARTICO GEOLOCATION DATA

Source: Zartico (Visitor device count (n) = 44,221, Visitor Cardholder Count (n) = 29,690)
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Top 10 Visitor Spending Markets
(Jan – Dec 2024 YTD)



D I S C O V E R  K A L I S P E L L  M O N T A N A P G .  5 7

ZARTICO GEOLOCATION DATA

Source: Zartico (Visitor device count (n) = 44,221) 
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4.5%
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12.0%
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Springhill Suites By Marriott Kalispell

Kalispell Youth Athletic Complex

Sportsman & Ski Haus

Hilton Garden Inn - Kalispell

Holiday Inn Express - Kalispell

Kalispell Center Mall

Target

Logan Health Medical Center

Costco Wholesale - Kalispell

Walmart Supercenter - Kalispell

Top 10 Visitor POIs - % of Visitation
(Jan - Dec 2024 YTD)
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ZARTICO GEOLOCATION DATA

Source: Zartico (Visitor device count (n) = 44,221) 
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0% 2% 4% 6% 8% 10% 12% 14% 16%

Kalispell Grand Hotel

Montana Basecamp Rv Park

Americas Best Value Inn Kalispell

Econo Lodge Inn & Suites

Motel 6 - Kalispell

Greenwood Village Rv Park

Red Lion Hotel Kalispell

My Place Hotel - Kalispell

Homewood Suites

Springhill Suites By Marriott Kalispell

Hilton Garden Inn - Kalispell

Holiday Inn Express - Kalispell

% of Visitors by Accommodation
(Jan - Dec 2024 YTD)
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ZARTICO GEOLOCATION DATA

Source: Zartico (Visitor device count (n) = 44,221) 

2.7%

3.2%

3.7%

4.1%

4.5%

5.2%

5.9%
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12.1%

0% 2% 4% 6% 8% 10% 12% 14%

Portland OR

Helena MT

Denver CO

Salt Lake City UT

Billings MT

Seattle-Tacoma WA

Butte-Bozeman MT

Great Falls MT

Missoula MT

Spokane WA

Accommodations - Top 10 Visitor Origin Markets
(Jan – Dec 2024 YTD) 



Thank You!

D I S C O V E R  K A L I S P E L L  M O N T A N A
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