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Glacier Park International Airport
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Glacier Park International Airport

Total Revenue Passengers
Month 2023 2022 % Chg 2023 vs. 2022 2021 % Chg 2023 vs. 2021

January 58,161 49,261 18.1% 32,629 78.2%

February 56,277 50,555 11.3% 36,194 55.5%

March 58,672 44,961

April 43,836 34,258

May 57,039 52,994

June 97,429 103,426

July 128,318 144,891

August 119,193 132,811

September 82,969 92,063

October 52,129 58,516

November 45,126 44,274

December 47,618 49,079

Year-to-Date 114,438 99,816 14.6% 68,823 66.3%

Total 832,145 826,096
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Glacier Park International Airport
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P G .  6

S
E

C
T

IO
N

 0
2

.

D I S C O V E R  K A L I S P E L L  M O N T A N A



D I S C O V E R  K A L I S P E L L  M O N T A N A P G .  7

STR Hotel Data - Definitions

• Average Daily Rate (ADR) – A measure of the average rate paid for rooms sold, 
calculated by dividing room revenue by rooms sold.

• ADR = Room Revenue / Rooms Sold

• Demand – The number of rooms sold in a specified time period (excludes complementary 
rooms). 

• Occupancy – Percentage of available rooms sold during a specific time period. Occupancy 
is calculated by dividing the number of rooms sold by rooms available.

• Occupancy = Rooms Sold / Rooms Available

• Revenue – Total room revenue generated from the guestroom rentals or sales.

• Revenue Per Available Room (RevPAR) – Total room revenue divided by the total 
number of available rooms.

• RevPAR = Room Revenue / Rooms Available

Source: STR
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Hotel Occupancy by Month

2021 Occupancy = 57% 2022 Occupancy = 58%
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Hotel Average Daily Rate (ADR) by Month
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Hotel Revenue Per Available Room by Month
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Hotel Demand (Rooms Sold) by Month
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Hotel Supply by Month
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Hotel Revenue by Month

2021 Revenue = $52.1M 2022 Revenue = $52.6M

Source: STR
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AirDNA Short Term Rental Data - Definitions
Note: AirDNA Data is comprised exclusively of Airbnb and Vrbo listing data.

• Available Listings – Total number of listings whose calendars had at least one day classified as 
available or reserved during the reporting period.

• Average Daily Rate – Average daily rate (ADR) of booked nights in USD (ADR = Total Revenue / 
Booked Nights).

• Demand (Nights) – Total number of Booked Nights during the reporting period.

• Occupancy Rate – Occupancy Rate = Total Booked Days / (Total Booked Days + Total Available 
Days). Calculation only includes vacation rentals with at least one Booked Night.

• Revenue (USD) – Total revenue (in US dollars) earned during the reporting period. Includes the 
advertised price from the time of booking, as well as cleaning fees.

• RevPAR – Revenue Per Available Rental = ADR * Occupancy Rate

Source: AirDNA
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AirDNA Short Term Rental Data – Geographical 
Boundary

Source: AirDNA
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AirDNA Short Term Rental Data – Total 
Available Listings
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AirDNA Short Term Rental Data –
Occupancy (%)
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AirDNA Short Term Rental Data –
Average Daily Rate ($)
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AirDNA Short Term Rental Data – Total 
Market Revenue ($)

Source: AirDNA
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Consumer Sentiment
*Fielded March 29, 2023; US National Sample of 1,000 adults 18+

Source: Destination Analysts
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Consumer Sentiment
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Consumer Sentiment
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Consumer Sentiment
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Consumer Sentiment
*Fielded March 29, 2023; US National Sample of 1,000 adults 18+
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Consumer Sentiment
*Fielded March 15-25, 2023; 4000+ fully completed surveys; representative sample of adult American travelers

Source: Destination Analysts
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Consumer Sentiment
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Consumer Sentiment
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Consumer Sentiment
*Fielded March 15-25, 2023; 4000+ fully completed surveys; representative sample of adult American travelers
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