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Source: https://iflyglacier.com/
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Glacier Park International Airport

Total Revenue Passengers

Month 2023

January 58,161
February 56,277
March 59,460
April 45,073
May
June
July
August
September
October
November
December

Year-to-Date 218,971

Total

2022
49,261
50,555
58,672
43,836
57,039
97,429

128,318
119,193
82,969
52,129
45,126
47,618
202,324
832,145

% Chg 2023 vs. 2022

18.1%

11.3%
1.3%
2.8%

8.2%

2021
32,629
36,194
44,961
34,258
52,994
103,426
144,891
132,811
92,063
58,516
44,274
49,079
148,042
826,096

% Chg 2023 vs. 2021
78.2%
55.5%
32.2%
31.6%

47.9%

DISCOVER KALISPELL MONTANA

Source: mdt.mt.gov/aviation/studies-research.aspx
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Kelipel Glacier Park International Airport

Total Passengers by Year (2018 - 2023)
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DISCOVER KALISPELL MONTANA PG. 5

Source: mdt.mt.gov/aviation/studies-research.aspx
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STR Hotel Data
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. Average Daily Rate (ADR) - A measure of the average rate paid for rooms sold,
calculated by dividing room revenue by rooms sold.

. ADR = Room Revenue / Rooms Sold

Demand - The number of rooms sold in a specified time period (excludes complementary
rooms).

Occupancy - Percentage of available rooms sold during a specific time period. Occupancy
is calculated by dividing the number of rooms sold by rooms available.

. Occupancy = Rooms Sold / Rooms Available

Revenue - Total room revenue generated from the guestroom rentals or sales.

Revenue Per Available Room (RevPAR) - Total room revenue divided by the total
number of available rooms.

. RevPAR = Room Revenue / Rooms Available

AAAAAAAAAAAAAAAAAAAAAA

Source: STR



Kelipel Hotel Occupancy by Month

MT

Occupancy (%)
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Source: STR



Kelipel Hotel Average Daily Rate (ADR) by Month

MT

Average Daily Rate ($)
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2021 ADR =$117.26 2022 ADR =$130.61

Source: STR



Kelipel Hotel Revenue Per Available Room by Month

MT

Revenue Per Available Room (%)
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2021 RevPAR = $74.33 2022 RevPAR = $83.27

Source: STR



Kelipel Hotel Demand (Rooms Sold) by Month

MT

Demand (Rooms Sold)
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2021 Demand = 397,939 2022 Demand = 369,587

Source: STR



Rlipel Hotel Supply by Month

MT

Supply (Rooms Available)
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2021 Supply = 698,120 2022 Supply = 636,414

Source: STR
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Kelipel Hotel Revenue by Month

$12.6
$11.45
$10.6
$8a6
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DISCOVER KALISPELL MONTANA PG. 13

2021 Revenue = $52.1M 2022 Revenue = $52.6M

Source: STR



- AirDNA Short Term
“’ Rental Data (Airbnb & Vrbo listings)




Kelipel AirDNA Short Term Rental Data - Definitions

MT

Note: AirDNA Data is comprised exclusively of Airbnb and Vrbo listing data.

« Available Listings - Total number of listings whose calendars had at least one day classified as
available or reserved during the reporting period.

- Average Daily Rate - Average daily rate (ADR) of booked nights in USD (ADR = Total Revenue /
Booked Nights).

« Demand (Nights) - Total number of Booked Nights during the reporting period.

« Occupancy Rate - Occupancy Rate = Total Booked Days / (Total Booked Days + Total Available
Days). Calculation only includes vacation rentals with at least one Booked Night.

 Revenue (USD) - Total revenue (in US dollars) earned during the reporting period. Includes the
advertised price from the time of booking, as well as cleaning fees.

 ReVvPAR - Revenue Per Available Rental = ADR * Occupancy Rate

DISCOVER KALISPELL MONTANA PG. 15

Source: AirDNA
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AirDNA Short Term Rental Data Geographical

Boundary*

*Short Term Rentals within
Kalispell city limits only

DISCOVER KALISPELL MONTANA

Source: AirDNA (Entire Place Properties Only
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AirDNA Short Term Rental Data -
Total Available Listings
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DISCOVER KALISPELL MONTANA

Source: AirDNA (Entire Place Properties only)
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Kelipel AirDNA Short Term Rental Data -
Available Listings Unit Size

Current Available Listings by Unit Size (2022 - 2023)
60 +167%
50
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Source: AirDNA (Entire Place Properties only)



Kelipel AirDNA Short Term Rental Data - Occupancy

MT

Occupancy (%)
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Source: AirDNA (Entire Place Properties only)



Relipe!, AirDNA Short Term Rental Data -
Average Daily Rate (ADR)

Average Daily Rate ($)
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Source: AirDNA (Entire Place Properties only)



Kelipel AirDNA Short Term Rental Data -
Revenue Per Available Rental (RevPAR)

Revenue Per Available Rental ($)
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Source: AirDNA (Entire Place Properties only)
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Kelipel AirDNA Short Term Rental Data - Supply

Supply (Nights Available)
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Source: AirDNA (Entire Place Properties only)



Kelipel AirDNA Short Term Rental Data - Demand

MT

Demand (Nights Booked)
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Source: AirDNA (Entire Place Properties only)



Ztpeyy AirDNA Short Term Rental Data - Total Revenue

Total Revenue (%)
$1.2 $1.17
$1.0
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DISCOVER KALISPELL MONTANA PG. 24

Source: AirDNA (Entire Place Properties only)
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Visa - Domestic Visitor Spending

Domestic Visitor Card Spend by Month
$33.0
$30.1
$26.
328.0 $25.5 27
p $23.0 $25.9 $21.6
g $19.7 $22.7 G150 —--2023
< $20.2 '
= $18.0 $155 160 $18.1 s154 160 —-2022
$13.4
$13.0 i $13.7 T $14.6 2021
$113 $121 4120 $1241 $12.1 $13:2
$8.0 $10.4 iy
'3 O & D ) g ) & & & & &
JE I R A
N Qz ‘,QQ& o $°4 0@"

Source: Visa
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Visa - Domestic Visitor Spending
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Year-to-Date Domestic Visitor Card Spend
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Source: Visa
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Missoula
Seattle-Tacoma-Bellevue

Salt Lake City

Bozeman

New York-Jersey City

Helena

Great Falls

Los Angeles-Long Beach-Anaheim
Portland-Vancouver-Hillsboro
Spokane

Billings

Phoenix-Mesa-Chandler

San Francisco-Oakland-Berkeley
Coeur d'Alene

San Diego-Chula Vista-Carlsbad

Visa - Domestic Visitor Origin

$1,353,404

$748,086
$544,631
$417,112
$409,493
$402,285
$394,814
$371,860
$371,427
$299,647
$259,094
$254,266
$241,117
$231,171
$224,309

DISCOVER KALISPELL MONTANA

Source: Visa



- Consumer Sentiment
-~ & Macroeconomic
Data




,@@LONGWOODS INTERNATIONAL - Travel Sentiment
Study Wave 73

*Survey Fielded April 26, 2023; US National Sample of 1,000 adults 18+

IMPACT ON TRAVEL PLANS

Travelers with Travel Plans in the Next Six Months Comparison

100

80
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20

*Mote: Data spanning multiple years, beginning from 3/11/2020. -
Travel Sentiment Study Wave 73 L@ngWOOdS i l‘!]llp?S
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Source: Longwoods International



,@@“@LONGWOODS INTERNATIONAL - Travel Sentiment
Study Wave 73

*Survey Fielded April 26, 2023; US National Sample of 1,000 adults 18+

IMPACT ON TRAVEL PLANS

Indicated that Coronavirus Would Greatly Impact their Decision to
Travel in the Next Six Months

80
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20
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*Note: Diata spanning multiple years, beginning from 3/11/2020.

+
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Source: Longwoods International



,@@“@LONGWOODS INTERNATIONAL - Travel Sentiment
Study Wave 73

*Survey Fielded April 26, 2023; US National Sample of 1,000 adults 18+

IMPACT ON TRAVEL PLANS

Indicated that Concerns About Personal Financial Situation Would
Greatly Impact their Decision to Travel in the Next Six Months

80

60

+1:
from

A0 previous
wave
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*Mote: Diata spanning multiple years, beginning from 3/31/2021. ¥
Travel Sentiment Study Wave 73 L@ngWOOdS | ml!?s
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Source: Longwoods International



,@@“@LONGWOODS INTERNATIONAL - Travel Sentiment
Study Wave 73

*Survey Fielded April 26, 2023; US National Sample of 1,000 adults 18+

IMPACT ON TRAVEL PLANS
Indicated that Inflation Would Greatly Impact their Decision to Travel
in the Next Six Months
60
40
32%
30%
129% pu S — 5
20
0
1/4 2/1 3/1 3/29 4/26
Travel Sentiment Study Wave 73 L@ngﬂgggfs | mi!§5
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Source: Longwoods International



,@@“@LONGWOODS INTERNATIONAL - Travel Sentiment
Study Wave 73

*Survey Fielded April 26, 2023; US National Sample of 1,000 adults 18+

IMPACT ON TRAVEL PLANS

Indicated that Gas Prices* Would Greatly Impact their Decision to
Travel in the Next Six Months

60

40

20

3/2 3/16 3/30 4/13 5/11 &6/8 7/6 8/3 B/31 9/28 10/26 11/28 1/4 21 3/1 3/29 4/26

*Mote: Prior to 8/31, respondents were asked about the impact of rising gas prices. Beginning on 8/31, rising was removed from the question.

-
Travel Sentiment Study Wave 73 L@ngy:{_g“gg:s | mll?s
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Source: Longwoods International
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,@@“@LONGWOODS INTERNATIONAL - Travel Sentiment
Study Wave 73

*Survey Fielded April 26, 2023; US National Sample of 1,000 adults 18+

IMPACT ON TRAVEL PLANS
Indicated that Airfare Prices Would Greatly Impact their Decision to
Travel in the Next Six Months
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24% —3 25%
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Source: Longwoods International
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DESTINATION ANALYSTS - The State of the
American Traveler

*Survey Fielded April 16-21, 2023; Representative sample of adult American travelers; N=4,000+

Question: Would you say that you (and your household)
are better off or worse off financially than you were a
year ago?

so% Travelers aren’t
feeling quite as
good about their

% Better or Much Better

40%

30.1% 32.4%
[ ] -
- K current financial
30.6° 2
% 29.1% . .
situation as they
20%
were a few months
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Destination ¢ Analysts

DISCOVER KALISPELL MONTANA

Source: Destination Analysts
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DESTINATION ANALYSTS - The State of the

American Traveler

*Survey Fielded April 16-21, 2023; Representative sample of adult American travelers; N=4,000+

0% 9% Good or Very good time to spend on travel
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Destination ¢ Analysts

After a period of
decline, the

proportion of

Americans who
feel it is a “good
time” to spend on
leisure travel had
rebounded but
dropped again
this month.

DISCOVER KALISPELL MONTANA

Source: Destination Analysts
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DESTINATION ANALYSTS - The State of the
American Traveler

*Survey Fielded April 16-21, 2023; Representative sample of adult American travelers; N=4,000+

80%

% Expecting a Recession
in the Next 6 Months

70%

Recessionary

fears continue to
60%

be widespread.

50%

Destination ¢ Analysts

DISCOVER KALISPELL MONTANA PG. 38

Source: Destination Analysts



@zz DESTINATION ANALYSTS - The State of the
American Traveler

*Survey Fielded April 16-21, 2023; Representative sample of adult American travelers; N=4,000+

60.4%

Right now, | am being
careful with my money Adros BLIK
because I'm concerned
about an upcoming Neutral (neither agree nor 58 %

N disagree) cedlic
recession.

Disagree 9.2%
Strongly disagree I3.6%
Destination ¢ Ana IYStS (Base: All respondents, 4,023 completed surveys. Data collected April 16-21, 2023.)
DISCOVER KALISPELL MONTANA PG. 39

Source: Destination Analysts



@zz DESTINATION ANALYSTS - The State of the
American Traveler

*Survey Fielded April 16-21, 2023; Representative sample of adult American travelers; N=4,000+

Statement: High travel prices have kept me from traveling
in the past month.

S!‘ronghf agree - 18_69/0 600/0 wmmigree or Strongly agree mmDisagree or strongly disagree

45.3%
Agree - 26.7% 50%
-

45.3%

Neutral (neither agree - 19.6%
nor disagree) ' 40% /\w
Disagree - 20.6%
30% \/
Strongly disagree - 14.5%
20%

) 0 0 Feb. Mar. Apr. May June July Aug. Sept. Oct. MNov. Dec. Jon. Feb. Mar. Apr.
O/B 20 /D 40 /b 2022 2022 2022 2022 2022 2022 2022 2022 2022 2022 2022 2023 2023 2023 2023

35.1%

Destination ¢ Analysts (Base: All respondents, 4,023 complefed surveys. Data collected April 16-21, 2023.)
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Source: Destination Analysts



@zz DESTINATION ANALYSTS - The State of the
American Traveler

*Survey Fielded April 16-21, 2023; Representative sample of adult American travelers; N=4,000+

Statement: Recent inflation in consumer prices has led me
to cancel an upcoming trip.

Sirongly agree - 12.4[%, 30 ocy 600/';) wmigree or Strongly agree emDisagree or strongly disogree
/0

Agree -17.6% 50% - #ﬂ""\ 47.0%

Neutral (neither 23.0%

agree nor disagree) 40%
: ()
Disagree 26.7% 30.0%
30%
Strongly disagree 20.3%
20%
Mar. April May June July Avug. Sept. Oct. MNov. Dec. Jan. Feb. Mar. April
0 0 o P Y y Aug P P
0 /0 20 '/O 40 ‘/'D 2022 2022 2022 2022 2022 2022 2022 2022 2022 2022 2023 2023 2023 2023
Destination ¢ Analysts (Base: All respondents, 4,023 complefed surveys. Data collected April 16-21, 2023.)
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Source: Destination Analysts



@zz DESTINATION ANALYSTS - The State of the
American Traveler

*Survey Fielded April 16-21, 2023; Representative sample of adult American travelers; N=4,000+

Question: LOOKING FORWARD—do you feel that a year
from now, you (and your household) will be better off
financially, or worse off, or just about the same as now?

Traveler

60%

% Better or Much Better expectations for

52.0%

their financial

46.5%

50%

46.3%

prospects in the

40%

next year have

38.8%

been trending

30%

upward.
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Destination ¢ Analysts
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Source: Destination Analysts



ool DESTINATION ANALYSTS - The State of the
American Traveler

*Survey Fielded April 16-21, 2023; Representative sample of adult American travelers; N=4,000+

MAXIMUM TRAVEL SPENDING: NEXT 12 MONTHS—TIME SERIES
Question: How much IN TOTAL
is the maximum you will %6000
spend on leisure travel
. . : $5,000 4,082
(including airfare, $4,
accommodations and all ether A
trip related spending) during '
the NEXT 12 MONTHS? §3.000
Maximum | would spend on $2,000
leisure travel (next 12 months):

$1,000

$0
Bb.Q ol ] J’:l b | G A ] B b ] 1 1 - i i
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(Bose: All s 200+ compheied surveys ecs 3 .
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2022 and 2023)
Destination ¢ Analysts
DISCOVER KALISPELL MONTANA PG. 43
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DESTINATION ANALYSTS - The State of the
American Traveler

*Survey Fielded April 16-21, 2023; Representative sample of adult American travelers; N=4,000+

Question: Which best describes how excited you are about
LEISURE TRAVEL in the NEXT TWELVE (12) MONTHS? (Please

answer using the 11-point scale below) Question:

Which best describes

Destination ¢ Analysts

’ 5 how excited you are
. 5 about LEISURE TRAVEL
in the NEXT TWELVE
. (12) MONTHS? (Please
: answer using the 11-
. point scale below)
Average score: 11-point scale :
® natrmrzmatsaiizssiasmacemassanosesesaesesizzssanscasaes
?gégc‘é‘;gj ;5555%?3;;252“3353L,gaiJ:Mg_g;a
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Source: Destination Analysts
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DESTINATION ANALYSTS - The State of the
American Traveler

*Survey Fielded April 16-21, 2023; Representative sample of adult American travelers; N=4,000+

Region

10.0
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== Northeast

95 = Midwest

Across all regions,
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Average score: 11-point scale

Destination ¢ Analysts
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Source: Destination Analysts
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DESTINATION ANALYSTS - The State of the

American Traveler

*Survey Fielded April 16-21, 2023; Representative sample of adult American travelers; N=4,000+

Generation

10.0

95 ==Millennial or younger ==Generation X ==Boomer or Older

9.0

85

8.0

7.5

7.0

6.5

6.0

5.5

5.0
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Average score: 11-point scale

Destination ¢ Analysts

Return of the
boomers!

Older travelers
have roared back.

DISCOVER KALISPELL MONTANA

Source: Destination Analysts
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DESTINATION ANALYSTS - The State of the

American Traveler

*Survey Fielded April 16-21, 2023; Representative sample of adult American travelers; N=4,000+

Annual Household Income

10.0
9.5 =5150K + ==580K to $149K ==Linder $80K
9.0 89
8.5 8.5
8.0 8.0
7.5 M
7.0
6.5
6.0
5.5
5.0
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Average score: 11-point scale

Destination ¢ Analysts

Affluent
households are
significantly more

excited about
travel in the next
year.
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DESTINATION ANALYSTS - The State of the

American Traveler

*Survey Fielded April 16-21, 2023; Representative sample of adult American travelers; N=4,000+
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Average score: 11-point scale

Destination ¢ Analysts

Residents of rural
areas continve to

lag in travel

enthusiasm.
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DESTINATION ANALYSTS - The State of the

American Traveler

*Survey Fielded April 16-21, 2023; Representative sample of adult American travelers; N=4,000+
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Destination ¢A nalysts

Parental Status
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= Not a parent of school-aged children
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Average score: 11-point scale

Have Kids. Will
Travel.

Excitement is high

among family
travelers.

DISCOVER KALISPELL MONTANA

Source: Destination Analysts
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@ﬁ// DESTINATION ANALYSTS - The State of the
American Traveler

*Survey Fielded April 16-21, 2023; Representative sample of adult American travelers; N=4,000+

Travel Sentiment Indices:

150
* After a period of steady
== yrrent travel sentiment index s=fFyture travel sentiment index grOwth’ curren-‘- Travel
125 sentiment has dipped
114.6 somewhat this month
100 b e 100.6 Euhire fravel sentimentils
PO i up slightly from one year
ago.
75

Feb March April May June luly Auwg Sept Oct Mov Dec Jan Feb Mar Apr
2022 2022 2022 2022 2022 2022 2022 2022 2022 2022 2022 2023 2023 2023 2023

Note: These indices measure change in sentiment relative to Feb 2022.

Destination ¢ Analysts

DISCOVER KALISPELL MONTANA PG. 50
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DESTINATION ANALYSTS - The State of the

American Traveler

*Survey Fielded April 16-21, 2023; Representative sample of adult American travelers; N=4,000+

NUMBER OF LEISURE TRIPS ANTICIPATED IN THE NEXT 12 MONTHS

Question: IN TOTAL, how many leisure trips (of 50 miles or more from your home) do you expect fo take in the NEXT
TWELVE (12) MONTHS? (Select one)

==Mean Expected Trips (Next 12 Months)

=% One or More Trips (Next 12 Months)

4.0 100%
3.6
3.5
90%
3.0 88.9%
B0%
2.5
2.0 70%
1.5
60%
1.0
50%
0.5
0.0 40%
o0 A B B T T T T e e T T T R e . A N g, g, e, A A A A I e I I )
O g Mgy L PP P My My My g My 1 4 Py W M R o ML g g gy L P R D A PPy M Mgt 1% P L g gty o P gy Ry Sty By n
AL ARG R R R AR R AR R rp;pprp;mciﬁﬂﬁb-pa BB S8 o o ST A G
Wt ol lobatoh AUt dol et S PN ;
o I{;:J o0 o A e N '{’WJP:; o e ﬁn\%ﬁﬁ\ P DS A e ¥ Wt ol o F B
o TP s TP T :;‘»,a et T T T %ﬁrfovgceu*g Ff P

(Basa: All respondents, 1,200+ completed surveys sach wave in 2021, 4,000+ completed surveys each wave in 2022 ond 2023)

Destination ¢Analysls
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@ﬁ/f DESTINATION ANALYSTS - The State of the
American Traveler

*Survey Fielded April 16-21, 2023; Representative sample of adult American travelers; N=4,000+

Question: In which months do you
currently have any leisure trips o
planned (even if only tentatively)? d
(Select all that apply) 35% 34.3%
32.0%
30%
25.9% 27.7%
25%
: 22.5%
20.1%
20% -
(Base: All respondents, 4,023 completed surveys. 15.4% 161% 14.9%
- o
Data collected April 16-21, 2023.) 1 12.9%
10%  8.4%
- I
0%
April 2023 May 2023 Juna 2023 July 2023 Auguer 2023 September  October 2023 Movember December Sometime loter MNOME OF
2023 2023 2023 in 2024  THESE - | HAVE
N TRIPS
CURREMTLY
PLANMED
DestinationQAnalysw
DISCOVER KALISPELL MONTANA PG. 52
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American Traveler

*Survey Fielded April 16-21, 2023; Representative sample of adult American travelers; N=4,000+

TRAVEL PLANNING IN THE PAST WEEK

Question: In the PAST WEEK, which of the following have you done? (Select all that complete the sentence)
In the PAST WEEK | have

==Day-dreamed about taking o leisure trip

==Talked to o friend or relative about a future trip
===Reasearched travel ideas online

== esearched travel ideas offiine (magozines, printed visitor guides, efe.)
== Made travel reservations (lodging, fransportation, tickets, etc.) - MNOMNE OF THESE

50%

40%
30%
P
’ 'S .
20% ,«\ \" LS LV 7 -~\
i Nl nET s IV en P _ =3 *— None of These
[ ] = _— b - i
\ y ’ - cm? Nee=N o 7
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10%
0%
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ol DESTINATION ANALYSTS - The State of the

American Traveler

*Survey Fielded April 16-21, 2023; Representative sample of adult American travelers; N=4,000+

25 or more weeks

21-24 weeks

17-20 weeks

13-16 weeks

9-12 weeks

5-8 weeks

1-4 weeks

4.0%

-

0% 10%  20%

Mean =
10.3 Weeks

22.3%

24.4%

23.8%

30% 40%

PLANNING WINDOW FOR DOMESTIC LEISURE TRAVEL

Question: How many weeks IN ADVANCE would you typically begin planning a domestic leisure trip (of at least one week in length)?

e

Historical date Mean in Weeks

Destination ¢ Ana [Y sts (Bose: All respondents, 4,023 completed surveys. Data collected April 16-21, 2023.)

11.5
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DESTINATION ANALYSTS - The State of the

American Traveler

*Survey Fielded April 16-21, 2023; Representative sample of adult American travelers; N=4,000+

Question: How many weeks IN
ADVANCE did you begin planning

your most recent overnight trip?

(Base: All respondents, 2,340 completed surveys. Data

collected April 16-21, 2023.)

DestinationQAna lysts

OVERNIGHT TRIPS: PLANNING WINDOW

2.9%

25 or more weeks

21-24 weeks I 1.6%
17-20 k 3.2% e =
-20 weeks :
’ 6.1 Weeks
13-16 weeks .5.0%
9-12 weeks - 11.3%
0% 10% 20% 30% 40% 50% 60%

DISCOVER KALISPELL MONTANA

Source: Destination Analysts
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*Survey Fielded April 16-21, 2023; Representative sample of adult American travelers; N=4,000+

2023 OUTLOOK

Question: Let's talk about next
year. Thinking about how
2023 will evolve, how likely
do you think each of the
following will be? (Please use
the scale below to give us your

best guess for each)

(Base: All respondents, 4,017 completed
surveys. Data collected December 15-24,

2022)

DestinationQAnalysls

‘Wildfires will be a problem in the western USA

2023 will be a great year for me personally

Price gouging will become more common in the travel industry

Labor shortages will be a problem for the travel industry

Interest in investing in cryptocurrencies will decrease

I'll take a dream-trip to somewhere exciting in 2023

Domestic travel will become generally more frustrating

American cities will become more dangerous and unmanageable places to visit
TikTok will become America's most popular social media channel

COVID will be largely a thing of the past

More authentic, less commercial travel experiences will grow in popularity
The war between Ukraine and Russia will expand into other countries

I'll be more proactive in reducing the impact of my travel on the environment
Travelers will sour on the use of home rental services like Airbnb, VRBO, etc.
Popular National Parks will be over-run with tourists

Artificial intelligence will begin to replace travel agents/advisors

The US stock market will enter a bull market (i.e., stock prices will rise strongly)
The appeal and use of social media "travel influencers” will decline
Gasoline prices will fall significantly during the year

| will purchase my first virtval reality headset

Travel agents/advisors will be used more by travelers

America will be pulled into @ war in Asia

The metaverse will start replacing some real-world travel

% Certain or Extremely Likely

I 31.1%
I 30.3%
I 254
I 23.6%
I 2 :.2%
[ pFE
I 5%
I 20. 1%
I 1 5.3%
I 1 5.1%
I 1 5.7
I 1 4.2%
I 1 4.2%
I 1 3.1%:
[ REREA

I 0.9

I 5.7

I 5.3

I =7

7.1 %

I 7 .0%

- 3%

I 5.5

0% 10% 20% 30% 40%

ol DESTINATION ANALYSTS - The State of the
American Traveler
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